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CONNEGTING STRATEGY
& BEHAVIOUR:
EMPOWERING EMPLOYEE
STORYTELLERS
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"[F ANYONE
HERE IS IN
ADVERTISING

OR MARKETING
KILL YOURSELF."

Bill Hicks



A SOCIAL ENTERPRISE:

STRONGER
STORIES



WE AGGELERATE

THE STORYTELLING
OF ORGANISATIONS
WITH GOOD IDEAS...
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.50 WE GAN
AGGELERATE

THE STORYTELLING
OF PEOPLE

WITH GOOD IDEAS.
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BUY ONE:
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GIVE ONE:

-/ EASTLONDON

Helping more black and
ethic minority students
get into top universities.

AUDIOAGTIVE

Creating better futures

through music. Challenging the

misrepresentation of
science in media.




HOW T0 GOMMUNIGATE
THE STRATEGY
& GHANGE BEHAVIOURS.



3 KEY
QUESTIONS:

HOW STRONG
IS YOUR

STORY?

HOW STRONG
IS YOUR

STORYTELLING?

HOW STRONG
ARE YOUR
STORYTELLERS?




1. HOW STRONG IS
YOUR STORY?



“THE GONFIDENGE THAT
INDIVIDUALS HAVE IN THEIR
BELIEFS DEPENDS MOSTLY
ON THE QUALITY OF THE
STORY THEY GAN TELL
ABOUT WHAT THEY SEE,
EVEN IF THEY SEE LITTLE."




LIKE,
REMEMBER
& SHARE.



STRONGER
STORIES
EVOLVED
A PATTERN.




SPOILER ALERT!



SPOILER ALERT!
EVERY STORY, EVER TOLD.



Everyday hero
Ordinary world
Compelling villain
Mentor and gifts
Call to adventure
Cross the threshold
Allies and gifts
Three challenges
Better world



CHOOSE YOUR
ADVENTURE:

PHILOSOPH ER'S
STONY

TWENTIETH GENTURY OX Presents A LUCASTLMUTD PRODUCTION STAR WARS
st MARK HAMILL HARRISON FORD CARRIE FISHER
PETER CUSHING
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Everyday hero.

Allies, mentors
and gifts.

Ordinary world.

Compelling villain.

Three challenges.

Call to adventure.

Crossing the threshold.

Better world.

SUVM HV1S



Everyday hero.

Allies, mentors
and gifts.

Ordinary world.

Compelling villain.

p ﬂ,n

Three challenges.

Call to adventure.

Crossing the threshold.

Better world.
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Everyday hero.

Allies, mentors
and gifts.

Ordinary world.

Compelling villain.

Three challenges.

Call to adventure.

Crossing the threshold.

Better world.
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2. HOW STRONG
1S YOUR
STORYTELLING?






STORY GUIDELINES:
CHANNELS & GONTENT

 Does it help make your
employees or audience the
hero?

 Does it make your call to
adventure clear?

* Does it allay their fears about the ]li\i “.
challenges ahead? s \
* How are you being the mentor | : J—

they need?



J. HOW STRONG ARE
YOUR STORYTELLERS?



HOW SMALL
ORGANISATIONS
TELL STORIES:




HOW BIG
ORGANISATIONS
THINK THEY
TELL STORIES:
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SHARING

A STORY
1S EASIER
THAN EVER
BEFORE...




THE GOOD NEWS.



THE EXTERNAL POWER OF
EMPLOYEE STORYTELLERS:

01

MORE REACH

X

02

MORE SHARES

X24

03

MORE TRUST
84%




THE INTERNAL POWER OF
EMPLOYEE STORYTELLERS:

01 02

GREATER GREATER
PRODUCTIVITY & GUSTOMER

PERFORMANGE SATISFAGTION

03

GREATER

INNOVATION.

04

GREATER
WELLBEING




A STORY
THEY CAN
UNDERSTAND,
REMEMBER

& SHARE.

() Everyday hero

&% Ordinary world

() Compelling villain

¥ Mentor and gifts

() Call to adventure

| Cross the threshold
.\ Allies and gifts

3¢ Three challenges

o Better world



USING THEIR FAVOURITE FILMS:

PHILOSOPH ER'S
STONY

TWENTIETH GENTURY OX Presents A LUCASTLMUTD PRODUCTION STAR WARS
st MARK HAMILL HARRISON FORD CARRIE FISHER
PETER CUSHING
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AUTHENTIG
GCONSISTENGY:
YOUR STORY
FOR THEIR
AUDIENGE.




INSPIRED?

STRONGER STRONGER STRONGER

STORY STORYTELLING STORYTELLERS.




“IF YOU DON'T
HAVE A STORY,

YOU DONT

HAVE A STRATEGY.

Airbnb, Facebook, Pinterest & Twitter



STRONGER
STORIES

will@strongerstories.org



