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The conversation on social is shifting 



The challenge: making donation matter to 
people and changing behaviours 



Being brave
● Tap into the values most people share
● Diversity a core value that everyone 

holds 

● Disrupted and gained attention of 

people who may not have ever 

responded to our usual day to day 

activity

● +6% increase in black people signing 

up to donate 



No conversion without 
conversation: 
● Corporate sell/hard message on

social doesn’t workanymore. 

● Storytellingcanstarton social

but it needstoend on site and be 

consistent in all user touchpoints.

● Conversion is not limited to a sign 

up or a registration – it’s getting 

tested for an STI, getting mental 

health advice, shift in behavior 



● Reach a younger audience group 

● Low budget 

● Micro -influencers
● Have a conversation that doesn’t matter

Date 2 Donate 



Date 2 Donate 
videos ledto:

● 100K+ video views
● 10,000+ social engagements

● +60% increase in Twitter registrations

Social feedback:
• “	I	scrimmed “give	it	to	them”…	Never	knew	you	could	

cheerlead	giving	blood’

• “What	a	great	campaign	idea”	

• Well	done	for	showing	how	straightforward	it	is	to	give	

blood,	do	it	if	you	can,	it	saves	lives.	

• ”This	was	real	cute”



Data and trends are popular. So, we 
take them and serve them right back to 
our community. 



FiveKeyTakeaways

● Be brave. Challenge. Challenge. 

● Track socialengagements back to

performance, but results may not be 

immediate. Change takes time. 

● Use what’s already available - UGC

● Createdatadrivencontent&  

optimize it for social

● Recycle across different platforms.




